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YBAA WINNERS HASHTAG-OUR-
STORIES DISRUPTING MEDIA

YOUNG 
CHAMPIONS ON AN 
INTERNATIONAL 
STAGE
MAKING A DIFFERENCE 
WITH MENTORING

SOLUTIONS FOR TIMES OF 
U N C E R T A I N T Y



Contact JasAir for more information:
Johannesburg:  011 942 2990/1  |  Cape Town:  021 593-0559
Durban:  031 502-2054  |  jasair@mweb.co.za  |  www.jasair.co.za air conditioning v e n t i l a t i o n

Boracay
Samsung quality at a competitive price
Boracay airconditioners come in 4 sizes from 9000 Btu to 24 000 Btu. With Smart Saver technology, 

choice combined with proven Samsung quality.

Maldives
With advanced Samsung Inverter technology  
A top-range Inverter airconditioner that saves you up to 40% on electricity consumption, Samsung’s 

coating ensures a healthy environment. 

There is a better way

ensure economical, reliable airconditioning of large areas.
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5L Turps        R98
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5L All Purpose Matt White      R250
20L All Purpose Matt White      R810
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5L Eggshell Enamel White      R330
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5L Gloss Enamel White       R340
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20L Dulux Weatherguard 
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Ed’s Entre

Haroun Pochee leads with a strong case for 

action against uncertainty

Refreshing interview with Roshgold YBAA 

winners- Hashtag-our-Story by Shaakira 

Rahiman  

Business Doctors, Niree Stanley reports on 

how the YBAA participants are scoring from 

mentorship. 

There are two critical factors in the 

measurement of your business organisational 

health by Hawa Charfaray

Join us on a visit to the Porsche Museum in 

Stuttgart, Germany

Two business book reviews for every 

businessman in these challenging times 

Team Insomniac wins a special award with 

landrover at an international competition.…. 

Roshgold Kiddies Club

Combining business travel with leisure travel 

with Hawa Patel

Torque Talk takes the wheel of the BMW 520 D 

and shares his findings of the test drive 

DID YOU KNOW?
You can view past issues on 

www.roshgold.co.za

We are accustomed to living in uncertain times and our issue 
is jam packed with articles to help you shake the shackles of 
limitation that uncertain times bring with it.

Shaakira Rahiman’s interview with YBAA winners, #Hashtag our 
Stories is an antidote for despondency. Their story inspires and 
is refreshingly encouraging. Can you take that decisive step to 
make your business fly?

We have to take cognisance of the need to improve our 
business attitude and not let the tough economic climate 
prevent us from moving forward with our risk taking. The 
articles on organisational health, goal setting and the book 
reviews give us plenty to mull on.  

I recommend that you read both the books reviewed if you are 
looking for a jolt to get out of your comfort zone. All in a Startup 
and Built to Sell provide great insight on where your business 
practices could use some fine tuning. There are many pearls of 
wisdom in these books.

Last but not least. Congratulations to the Insomniacs 
team! Their participation on an international platform, their 
perseverance with engineering, travelling abroad for the first 
time and doing so well bears testimony to the talent there is 
in South Africa. Their story is mind boggling considering the 
competition and the challenge and the recognition they justly 
received. Well done!

The challenge for us is to create more opportunities for our 
kiddies. 

Enjoy the read. 

Haroun Pochee 
Editor
harpo@offinet.co.za

Cover pic: Yunus Chamda
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UNCERTAINTY 
IS THE ONLY CERTAINTY

By Haroun Pochee B.Com; C.A. (S.A.)

Is the poor economic climate causing you despair?  Is the lack of 
proper service delivery and poor governance affecting you? Are you 

despondent at the high crime rate and the lack of appropriate policing? 

These and other uncertainties are impacting us. Whether it is local 
issues or international happenings, whether it is business or civic 

matters there is widespread negativity as a result. 

O P I N I O N
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Emma O Brein, a mentor for creatives espouses,  “there is nothing more certain than 
uncertainty.” She writes; “Running a business is not an activity for sissies. Uncertainty is 
a monster that all creative entrepreneurs have to face at some point or other and it can 
gallop in like an army of orcs or quietly slip in like a passive aggressive unwanted relative. 
Whatever you do and however positive you are, you will be faced with uncertainty and 
despite how it might feel, you don’t have to be held hostage by it.”

This is so true. 

We have to deal with uncertainty in a positive and creative manner. We cannot continue to be disappointed by 
bureaucrats or politicians. We need to be objective, set our goals and work towards the outcome or objectives we 
desire.  Let us not be fazed by the so called “noise” of negativity that triggers the feelings of uncertainty and resultant 
stresses. 

South African’s are known to be tough and resilient. We have endured uncertainty in the past and will continue to do 
so. On a micro level the battle is being fought daily by business to keep their heads afloat.   

YBAA 2018 winners, Hashtag Our Stories epitomises this spirit. Their business model is new economy and certainly 
challenging. They travelling incessantly, they are competing with traditional and new media and are intent on carving 
out their niche of success. It is encouraging that they hungry about developing new networks through the Roshgold 
YBAA relationship. There is a hunger for cultivating opportunities and building their business pipeline and brand. They 
have their goals and are working towards achieving these. 

So what is theirs to be despondent about? They are living their dream. This is also the case with the other YBAA 
finalists that have been showcased by Roshgold News. They striving to scale new heights.

The focus has to be on developing and creating opportunities for oneself. A degree of proactivity is required to change 
the mind-set. There are many small businessmen stuck in a comfort zone hoping for business conditions to improve. 
They are content with uncertainties in their surroundings and do not have the resilience and courage to risk and 
venture into new opportunities. This is especially so of the older generation stuck in retail barely managing to eke out 
a decent living. 

Emily O Brein quotes Joan Baez, “Action is the antidote to despair.”

She is adamant;  ”Consistent action, persistent action and a positive mind set will trump uncertainty’s sly little face 
every time.”

Big business and many listed companies are taking such consistent action. They are entrenching themselves by 
actioning growth strategies. Whether it is acquisitions or growing their markets they have taken on new opportunities 
despite the prevailing uncertainties. 

Adapt IT, a technology group listed on the JSE, has made a R 80 million acquisition in the communications sector 
and a R 53,4 million acquisition in the education space. Their strategy for expansion is clearly mapped out with the 
complexities of each phase clearly defined. Their acquisition criteria and funding is also defined. 

Food manufacturer, Rhodes Food group in presenting it’s interim results to March 2019 reported spending R 14 
million on the relocation of their pulp and puree plant. They completed the acquisition of a protein snack food business 
and integrated it into the Western Cape facility. They have also launched a number of own brands and private label 
products. They have spent R 129 million on capital expenditure during the interim period and plan to spend a further 
R 80 million for the second six months. Their outlook statement clearly defines their objectives for the remainder of 
the year. One of these is to improve their balance sheet by generating stronger cash flows, focus on working capital 
management and contain costs. 

There is no mention of that dirty word; “UNCERTAINTY”.

Let us be pragmatic about everything and formulate a strategy based on known 
uncertainties by clearly defining our business goals, defining our course of action.  
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1. Protect Cash Flow

Cash flow is the lifeblood of your business; to keep your small business healthy, cash needs to continue flowing through. Now no 
matter how tough times get, having cash flow out of your business will never be a problem.

As long as your business exists, you will have expenses. But the harder times get, the harder it can be to keep the cash flowing in. 
Recession-proof your business by implementing strategies to keep the cash flow moving. 

2. Review Inventory Management Practices

See what can be done to reduce inventory costs without sacrificing the quality of goods or inconveniencing customers. Are you 
ordering too many of particular items? Can an item be sourced somewhere else at a better price? Is there a drop-shipping alternative 
that will work for you, eliminating shipping and warehousing costs?

Just because you’ve always ordered something from a particular supplier or done things in a particular way doesn’t mean you have to 
keep doing them that way - especially when those other ways may save you money.

7 Ways to Make 
Your Business 

Thrive in Tough 
Economic Times

By Susan Ward

How to Make Your Business Recession-Proof
Declines in consumer confidence and decreased sales threaten all businesses, but small businesses are 

particularly vulnerable as they often don’t have the reserves to help them weather difficult times.

How, then, can you recession-proof your business? Implementing these practices will help ensure your small 
business’s survival and even allow it to thrive during tough economic times.

B U S I N E S S
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3. Focus on Core Competencies

I have seen many articles on diversification as a strategy for small business success. (I’ve even written some!) But too often small 
business owners simplify the concept of “diversification” to “different”.

Just adding other products or services to your offerings is not diversification. At best, it’s a waste of time and money. Worse, it 
can damage your core business by taking your time and money away from what you do best and/or damaging your brand and 
reputation.

Drop the extras and focus on what you do best that is most profitable to recession-proof your business.

4. Develop and Implement Strategies to Win the 
Competition’s Customers

If your small business is going to prosper in tough times, you need to continue to expand your customer/client base - and that 
means drawing in customers from the competition.

How can you do this? By offering something more or something different than the competition does. Research your competition 
and see what you can offer to entice their customers into becoming your customers.

Providing better customer service is often touted as one of the easiest ways to outdistance the competition. 

5. Make the Most of Current Customers and Clients

We’ve all heard the old adage that a bird in the hand is worth two in the bush. The bird in the hand is your customer or client and he 
or she is an opportunity to make more sales without incurring the costs of finding a new customer.

Even better, he or she might be a loyal customer, giving you many more sales opportunities. If you want to recession-proof your 
business, you can’t afford to ignore the potential profits of shifting your sales focus to include established customers.

6. Don’t Cut Back on Marketing

In lean times, many small businesses make the mistake of cutting their marketing budget to the bone or even eliminating it entirely. 
But lean times are exactly the times your small business most needs marketing.

Consumers are restless and looking to make changes in their buying decisions. You need to help them find your products and 
services and choose them rather than others by getting your name out there. So don’t quit marketing. In fact, if possible, step up 
your marketing efforts.

7. Keep Personal Credit in Good Shape

Hard times make it harder to borrow and small business loans are often among the first to disappear. With good personal credit, 
you’ll stand a much better chance of being able to borrow the money needed to keep your business afloat if you need to.
To recession-proof your business, keep tabs on your personal credit rating as well as your business one and do what’s necessary to 
keep your credit ratings in good shape.

There’s absolutely nothing that will make your small business one hundred percent recession-proof. But implementing the practices 
above to recession-proof your business will help ensure your small business survives tough times and might even be able to profit 
from them.

Source: The Balance-Small Business https://www.thebalancesmb.com. Susan Ward is a business writer and experienced business person. 
Besides running her own business as a freelance writer, she and her partner run Cypress Technologies, an IT consulting business that 
provides services including software and database development. 
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“An enormous thank you so very, very much for the award! We have been to over forty countries in the last five 
months and are working hard to build our company. We are empowering young people to use their mobile devices 
in creating content. We believe it’s so important, especially, in South Africa with fighting corruption, bringing equality 
through hearing peoples’ voices, to hear peoples’ stories.” ; Yusuf Omar via a LIVE feed from Venice Beach California 
upon being announced as the official Winner of the Roshgold Young Business Achievers Awards 2018.

The husband and wife team consisting of Yusuf and Sumaiya Omar were both thrilled at them gaining  GOLD status with their young 
business “Hashtag Our Stories”. Taking into account the competition was particularly tough as the caliber of one hundred and sixteen 
Participants was indeed praiseworthy. Roshgold News has endeavored to promote many of these enterprising and have profiled our 
top achievers over the last few issues.

For this issue we applaud our winners for being a young South African business making waves globally-we share their story, interesting 
facts and achievements:

Major Accomplishments to Date

 �  Roshgold YBAA 2018- Winners

 �  Being the only African Team accepted into Snapchat’s Accelerator program. 

 �  Winning SAMIP (MDIF) grant for innovative storytelling and start-up. Received a grant and capacity building. 

 �  Having spoken on more than 40 international stages, as the leading voice in digital and mobile storytelling. 

 �  Collaboration with the United Nations on multiple projects, and spoken at the UN SDG Festival.

 �  Won mobile video of the year 2018 at MojoFest in Galway for this piece. 

MEET 
#HASHTAG-OUR-STORIES- 
2018 YBAA WINNERS

Shaakira Rahiman- Saleh

Pics: Yunus Chamda
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Interviewer: Welcome to the Roshgold Offices. A warm Roshgold 
welcome to you from our team around from the table. As our 
winners please introduce yourself and tell us who Hashtag our 
Stories is:

We are thankful to have the incredible pleasure of spending the 
day here with Roshgold. Hashtag Our Stories report on stories 
from people’s perspectives through mobile devices around the 
world. As opposed to traditional media which, for the most part, 
focuses on news reported from the top down e.g. a helicopter 
in the sky or a reporter reporting on the scene about the issue. 
Yusuf says “This is incredibly expensive to do”

Interviewer: Many of our Young Business Achiever Awards 
finalists are young in terms of the age of their businesses. How 
long ago did you start Hashtag Our Stories, and what are your 
plans for the future?

We started in October 2017- We have traveled to over forty 
countries to date empowering over 200 citizen storytellers in 
underrepresented communities, to produce videos with their 
phones. We create video stories and shows, with mobile phones, 
for mobile devices. In many respects Hashtagourstories is going 
global- we have 150 countries involved and work with 2000 
journalists. We are also focusing on establishing ourselves 
locally. We now have a team of four interns and a full time reporter 
in South Africa. We are looking to grow this team as we believe 
South Africa is a great place for diverse and relevant stories with 
universal themes.

An example of a local South African story that obtained millions 
of views is Hashtag Our Stories most successful video to date 
which resonated remarkably with an international audience:
Naeema Dhudhan, a Hashtag Our Stories journalist produced a 
story on menstrual cups. This is a global problem where young 
girls cannot afford menstrual pads as it is quite expensive. 
In South Africa female pupils end up missing days of school 
because they can’t afford pads during their menstrual cycles. 
Hashtag Our Stories told the story in a constructive way and was 
solutions-based- Yusuf shared that “this was a testament that 
we can make western audiences care about stories from the 
south if we tell it in a way that is constructive.”

Interviewer: You use the term #mojo or Mobile Journalism often. 
How do you work with really hard stories, put a positive spin and 
find solutions  to such “hard stories”?

Yusuf: We’ve been to different parts of Africa, Syria and around 
the world and we’ve seen some really dark sides and negativity. 
Within that context we use what we call “Constructive-Based 
Journalism”. We try and tell a story of an individual or community 
who is making the situation better. We use technology as an 
enabler and not a distraction- as a way to empower people. 
Effectively, a woman on the street of Roshnee today has a louder 
voice than she ever had before. She has access to a very wide 
audience and can share her story. She doesn’t require media 
outlets, television channels or newspapers to hear her story 
especially where an injustice being committed. We see that as 
a positive in itself and we go one step further and we say within 
social media what tools are there that would enable people to 
further amplify their voices- using lenses is one way but we are 
also working on a few tools that we look forward to sharing in 
the future.

This Team have individuals that are definitely innovators.  They 
have a capability to think on the spot. Yusuf on reporting on rape 
victims in Bangladesh decided to use a snapchat filter to cover 
the victim’s identity for her protection. In this way the young lady 
was able to account her ordeal, in her voice and not feel afraid of 
the consequences. 

Interviewer: A common question that was asked on Social Media 
pages on this interview; “Where does Hashtag Our Stories and 
you get the energy and drive to be constantly on-the-go between 
countries producing stories at the rate they do?”

Yusuf- I think that the more active you are, the more active you 
become. Like, if I’m sleeping and tired and sitting for hours at a 
time I would get even more tired and sleepy. But if you get into the 
habit of waking up when the sun rises or getting the most out of 
your day, I think activeness only creates more resilience.
Sumaiya- I also think that a large part of this is that Yusuf is a very 
grateful person- It’s about making lots of Shukr (being thankful). 
He is grateful to be able to do what he loves- and that drives him.
Yusuf- Yes lots of Shukr- We do have an incredibly privileged 
life travelling to many countries and being paid to do what we 
love. We also get to do it together. Of course, that does come 
with great sacrifice as we are in our thirties and we haven’t 
started a family- we are constantly on this road to personal and 
professional success.

Interviewer: As an entrepreneur what other challenges do you 
face? What’s your plan to overcome them?

Sumaiya: I think one of the challenges is that we are not just 
business partners, we are also married and we spend a lot of 
time, in fact every waking minute together. And so having a 
personal relationship apart from a business relationship is also 
a challenge. And then putting  content together can be a taxing 
factor.  We are in the “content business” and it is a fast-paced and 
ever-changing business.  People often see just the “highs” but 
honestly we work really, really hard. We hardly sleep!

Yusuf: I think in the South African context the challenge is 
communicating your value. South African businesses traditionally 
don’t always understand the digital economy and how media 
enables positive growth in sales of products online is a process 
of communication.  We are still learning to tell that story for a 
South African audience.

Interviewer: How has the experience been for you as the Winner 
of the Roshgold Young Business Achiever Awards thus far?

We have really gained access to a new network we never had 
before. We have connected with so many businesses in Gauteng 
and across South Africa.  We were inspired by this network 
through the Young Businesses Achievers Awards. We didn’t know 
about them and upon discovering them we thought “WOW”.  This 
is a very powerful network for us. Yes, the luggage is nice, the 
money is nice, all the prizes are nice BUT I think the most value 
is the quality of the network and people you meet because we’ve 
just begun developing those relationships.

Sumaiya: Its funny because it was about two am in LA when I 
did the application for the Roshgold YBAA Awards.  It is funny, 
yet amazing!! We never thought that a few months later we’d 
be sitting here and chatting about new opportunities as YBAA 
winners. It just shows that one action can lead to so many other 
positive things!

Roshgold News congratulates our Winners as we wish them well over the next year of possibilities and continued growth. We also encourage 
our readers who are small businesses to ENTER the Roshgold Young Business Achiever Awards 2019. 

The 2019 edition will be launching soon! Next year this time, who knows it could you featured here! Follow us on @ybaaward and www.ybaa.
co.za for more info.
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SHARI’AH COMPLIANT SAVINGS GOALS

Albaraka Bank Limited is an authorised financial services and credit provider.
Albaraka Bank Limited: Reg No. 1989/003295/06, FSP No. 4652, NCR No. NCRCP14 

Customer Service Centre

0860 225 786
www.albaraka.co.za

� +27 84 786 6563

The Tax-Free Investment is an opportunity for investors to gain full benefit
of their capital plus profit earned which is not subjected to any tax implications.

BENEFITS
• No tax implications on profits earned

WHAT QUALIFICATION CRITERIA APPLY?
• Minimum initial deposit of R1 000 
• Max of R33 000 per tax year up to R500 000 in a lifetime

TAX-FREE INVESTMENT
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Roshgold YBAA 2018 Finalists – 
Scoring from Mentorship and 

Engagement
By Niree Stanley- Business Doctors

Business Doctors South Africa is honoured to 
be selected to offer Entrepreneurial Business 

Development and Support to all finalists of the 
Roshgold YBAA 2018 on a 12-month programme. 

We are about a third of the way complete with 
about 30 enthusiastic finalists completing the 

business assessment. We have twelve businesses 
attending the monthly webinars regularly with 

active participation and engagement.  

Finalists were given the opportunity to complete a business 
assessment prior to the entrepreneurial business support 

programme commencing.  Those finalists, who have not yet 
completed the assessment, there is still opportunity to do so. 
The assessment is a survey of forty questions covering the key 
business drivers in any industry. It is extremely insightful to the 
business owner as it asks thought provoking questions forcing the 
owner to think about business performance, risk dependencies, 
market share etc. Often the owner is so busy working in the 
business, operationally and not strategically, they don’t have time 
to focus on these critical aspects. “Not enough time” is often the 
response when asked about the lack of strategic focus. One of 
the main aims of this programme is to help business owners shift 
away from this consuming mind set. It is envisaged to give them 
the tools with the guidance on how to build a business that gives 
them “Freedom of time”.

The businesses that are actively participating in the 12-month 
Business Development and Support programme are already 

seeing great value added to their businesses. They have gone 
through 4 webinars to date, covering Business Model Canvas, 
Business Strategy, Financial Performance and Growth Potential 
(Sales and Marketing). They enjoyed seeing their business model 
on one page by focusing and understanding the nine elements 
that make up their business offering to the market. For many of 
the businesses, it was the first time, they were exposed to Value 
Proposition and what it means to stand out in the market and 
differentiate one’s business from the competition. It will come 
with time and practice for them to properly articulate their value 
proposition.  Most importantly they have already started to work on 
this. The greatest learning for many, when building their business 
strategy was revisiting and understanding their aspirations as the 
founder and owner of the business. Not all business owners want 
to build empires and in the same vein, not all business owners 
want to remain solopreneurs. Ooba Slime is one such example. 
The business started out as a fun activity for children. Owner, 
Nasima Kader is determined to build the business on a national 
level and is already exploring new markets. 

to page 10 >>>>



10  RG News   MAY - JUL  2019

We have also had successes with businesses that regularly 
participate on the webinars. These businesses are implementing 
what they are learning from the subjects covered thus far and 
from each other. They get an opportunity to ask questions and 
share experiences enabling them to learn from each other.  The 
take away from the webinars are different for each business. For 
Abdul Razak from AEGM Solutions, an Engineering Consulting 
company, it was a greater insight into managing his financials 
and using accounting systems to achieve this. For Zakkiyaa 
who owns an Arts and Crafts business it was pricing strategy, 
including labour in her cost build up and catering for the different 
markets she wants to sell to. Pricing strategy was key for Sadhiya 
Mosam of Mesmerising Mixes, also on how to factor in the labour 
component and understanding her breakeven point. The same 
can be said for Faheema Bhikan at Paranos Gourmet Foods and 
Fathima Kathrada of Peppermint Creative Bakes.

The businesses are at different stages in their business life 
cycles. Some of the owners are very aware of business best 
practice and the key activities imperative to having a successful 
business while other entrepreneurs are not. There are those who 
are good at their craft and good at selling to customers but don’t 
know about business management or delegation skills. It is good 
to see our participants learning and talking about the all aspects 
of building a business. 

The programme caters for all business owners irrespective of their 
experience levels and knowledge. For those finalists who would 
still like to take the business assessment and join the webinars, 
they will get an opportunity to catch up on the content already 
covered. We would easily be able to fit them into the programme. 

A closed whats-app group has also been created to facilitate 
discussion around real business case studies. Articles of 
interest, podcasts and talks have been posted for the benefit of 
participants. There was heated debate on an article titled; “What 
went wrong at Jamies Italian?”. Another report on n “What’s gone 
wrong at Thomas Cook elicited some interesting responses. Here 
are a few of the comments:
“It is sad to see the demise of such an industry giant. I remember 
for a while they were trading as Thomas Cook Rennies Travel. For 
me it is adapting to the social behaviour of customers and how 
customers use online self-help sites to build their own holiday 
packages and secondly their failure to adopt technology and 
digital platforms based on the customer change”

“Being in the travel industry, I completely agree. The travel industry 
is constantly changing and we need to keep on innovating or find 
a very specific niche. Adapting to the latest technology and digital 
platform is very important as the new generation client books 
everything online.”

“It’s interesting how their rivals just added the cruise and hotel 
options to their clients, which is every holiday makers dream. 
To enjoy the best holiday by finding everything they need in one 
place. Thomas Cook didn’t improve the value they offered to their 
clients.”

 It is a privilege to be a part of each of the businesses. The 
owners share their challenges, areas they want to improve on 
and are eager to learn. At the conclusion of the program the 
business assessment will be taken again. This will allow for the 
measurement of the improvement for those actively participating 
and there will certainly be some shining stars …….watch this 
space!

Johanessburg
Cnr Main Reef Road & Hanover Street , Selby
Tel: 011 837 9806

Lenasia
Cnr K43 & Lenasia Drive, Lenasia
Tel: 011 852 7602

Newcastle
Allen Street & Memmel Road, Newcastle
Tel: 034 326 4000

Ladysmith
Cnr Murchison & King Street, Ladysmith
Tel: 036 631 0087

McDelivery

McDelivery  now  available  at  all  stores!

www.mcdeliverysa.co.za
0860 623 623
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COME DRIVE EXHILARATING &
DYNAMIC PERFORMANCE.

011 835 3535 | 20 Crownwood Road, Ormonde, Johannesburg
www.motordeal.co.za | email: firoz@motordeal.co.za

Innovation
that excites

 
 
 
 
 
 
 
 
 
 
 
 

FOR 
✓ Letting – Commercial, Industrial  

& Residential 
✓ Sales – Commercial & Industrial 
✓ Property Administration 
✓ Property Development and  

Turnkey Developments 
 

THE PROPERTY PEOPLE WITH OVER  
65 YEARS EXPERIENCE 

31 Leslie Street, P O Box 89, Vereeniging, 1939 
Tel:  016-421-1304   

 e-mail:  info@vertrust.co.za     www.vertrust.co.za 
 

 

 
Don’t Forget !! 

       Vereeniging Trust 
T           The Property People 

 

AN OPPORTUNITY KNOCKSAN OPPORTUNITY KNOCKS
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Acc Name.           Islamic Relief   
Bank Name.     FNB Smith Street
Branch Code   221426
Acc No.             62161066933 | Cheque
Reference         GER19 + Your Number

Acc Name.        Islamic Relief   
Bank Name.     Standard Bank Fordsburg
Branch Code    005205 
Acc No.             005318459 | Savings
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DONATE ONLINE
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R850 Can feed a family for a month

R25 000 Can provide critical medical supplies

Can provide shelter for a familyR1950
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THIS IS AN 
EMERGENCY APPEAL.
Across Yemen, people are facing famine. 
In Gaza, families are suffering from the blockade. 
And across Syria, millions have been broken by 
8 devastating years of war. Time is running out.
 
Support Islamic Relief’s Global Emergency Appeal ,
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   Your Organisational Health - 

2  Critical Factors
by Hawa Charfaray, CEO: Training Excellence South Africa

In a rapidly transforming business landscape, human resource management challenges along with organisational 
health elements continue to evolve. Organisations seek suitable solutions and need to  continuously define innovative 

practices to remain competitive and succeed. Business leaders certainly acknowledge the important link between 
organisational health (culture), its employees and business performance.  However, it has become the norm to simply 
focus on performance management to attain the company’s vision, strategies and turnover targets and totally ignoring 
the risks that unengaged employees hold over the business.

An organisation’s health and performance effectiveness will thus depend on innovative approaches in mitigating risks 
such as:

 �  Talent management
 �  Workforce retention and engagement

Taking a brief look at these two critical factors:

Talent management 

Talent management is an organisation’s commitment to recruit (source, attract, select) train, develop, retain, the most 
talented employees available in the job market, and to promote, reward and move them through the organisation.

Research done on the value of talent management consistently uncovers benefits in critical economic areas: revenue, 
customer satisfaction, quality, productivity, cost, cycle time, market capitalisation, business value and reputation.

The mindset of a more personal human resource management approach seeks not only to hire the most qualified and 
valuable employees, but also to put a strong emphasis on performance, potential and retention. 
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Current employee performance within a 
specific job, serves as a standard evaluation 
measurement tool of the profitability of an 
employee. Effective talent management, 
however, also seeks to focus on an 
employee’s future performance if given 
the proper development of skills, coaching, 
mentoring and increased responsibility.

An organisation needs distinctive 
behavioural profiling and assessment 
solutions in order to improve and enhance 
overall work performance and productivity 
of the individual and/or team at any level in 
the organisation.

Unique and twenty first century profiling 
tools accurately measure how people 
process and use information. 

These preferences and driving dynamics 
are indicative of how successful and 
efficient an individual or team will be in 
their productivity and performance in the 
workplace. 

This can be used very effectively to improve 
recruitment and selection activities or 
enhance current performance of existing 
individuals and/or teams. These solutions 
are used to guide organisations, coaches 
and team managers with:

 �  Individual profiling and coaching
 �  Recruitment and selection
 �  Leadership and team cohesion
 �  Mentoring of staff and managers.

What is the difference between 
coaching and mentoring?

Simply put coaching is about growing the 
person, the business owner, from the inside 
out. Coaching helps you to determine 
goals that match your highest potential, 
create a realistic plan to achieve those 
goals, discover how you self-sabotage 
your business, and be accountable for 
achieving goals within a planned time 
frame. While your coach might offer you 
insight and advice, the primary purpose of 
coaching is to empower YOU to learn how 
to create the business of your dreams.

Mentoring brings the expertise of the 
mentor into the workplace dynamics. 
A mentor offers information, advice, 
brainstorming and training. I like to say 
that a Mentor tells and a coach Asks 
or guides. It is always good to look for 
someone who has track record and skills 
in the disciplines in what you want to 
implement and build. 

Let’s work with an example:
Say,  that you are working on your task 
plan for next month. A coach might ask 
you, “What tasks do you need to complete 
in the next month in order to achieve your 
monthly goals?” encouraging you to set 
your own priorities.

A mentor might say, “Here are some of 
the tasks you need to consider for the 
next month in order to achieve your 
monthly goals,” offering advice based on 
experience.

How do I know if I need coaching, 
mentoring, or both?

You need a coach if you want help:
 �  organizing your thoughts
 �  creating a practical and effective  

plan
 �  prioritize goals and tasks
 �  being more accountable for   

following through on tasks
 �  maintaining high motivation   

even  in the face of difficulties
 �  understanding how you   

sabotage  your efforts (and   
figuring  out what to do about this self-
sabotage)

You need a Mentor if you want:
 �  the advice and experience of someone 

who is successfully self-employed
 �  to understand the basics of business 

planning and marketing
 �  to learn business and marketing skills 

in a rapid fashion
 �  to find ways to manage and follow-up 

on your business success
 �  If you want help in both areas, you 

need both coaching and consulting.

It is recommended that businesses 
evaluate and decide on their needs and 
then consider what is best for their 
businesses. 

Workforce engagement and retention

Effective management practices ensure 
that employees remain with the company 
and produce quality work. If not properly 
managed, developed or valued, or 
being engaged properly, key employees 
investigate the prospect of better career 
opportunities in other organisations. 
 
Data emerging from the annual Deloitte 
Best Company to Work For Survey 
suggests that, what employers regard as 
important is typically not what employees 
are most concerned about. 

Every enterprise must thus reconcile three 
propositions: 

 � Business problems are people 
problems – and people’s problems are 
also the business’ problems

 �  What we don’t know about employees 
will control performance and 
production results, and success of 
business teams

Unless appropriate action is taken 
to correctly identify and address any 
dissatisfaction, will result in a spike in 
employee turnover. First to go, will be 
superior talent, top performers, and 
future leaders who have skills that are 
transferable and in high demand. 

Unfortunately, most organisations still 
focus on organisational health (culture), 
employee engagement and performance 
management as independent and separate 
initiatives, not understanding how deeply 
interrelated they are. Organisations may 
set objectives and KPIs, manage execution, 
and look at metrics to measure and 
motivate performance and see whether 
progress is being made and outcomes are 
being achieved.

But if employees aren’t engaged, there’s 
very little likelihood of them achieving 
company objectives no matter how good 
management systems are. The Gallop 
Studies estimates:

 �  Disengaged employees are 
expensive. You are paying a 100% 
salary, but you are not getting 100% 
output

 �  On average, 17.2% of your workforce 
will be disengaged. Once they get 
to this point, they’re looking for their 
next opportunity.

 �  It’s rarely about money. Most often it’s 
about  WHY! Why they are spending 
their time at this company. Without 
understanding the why, they’re not 
vested in performing at their peak.

 �  Not knowing the WHY, will cost you 
34% of an employee’s annual salary.

Understanding and acknowledging 
employees play a crucial role in motivating 
employees to deliver their utmost best. 
This helps managers understand their 
needs, expectations and what drives or 
motivates them. Building organisational 
health, through fostering high employee 
engagement, and focusing on 
performance management, is in essence 
an ecosystem that must be focused on as 
a whole in order to ultimately achieve high 
performance and ROI.

Peter Drucker says, “You cannot manage 
what you have not measured”.
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By Ayesha Desai

So often we tend to navigate through life by looking backwards. Whilst this is also beneficial in terms of learning from 
our mistakes – it tends to cloud our vision in looking forward. We find ourselves stuck in a rut with no achievements 

or accomplishments to show for the past few years. 

One reason for this is one’s inability to successfully set goals for ourselves. Think back to your earliest school memories. 
The goal was to get to the school holidays. Then the goal was to have as much fun as possible (or get into as much 
mischief as one could indulge in). Then in high school the goal was to get that all important matric certificate. Then, it is 
time to get vocational training or a job.  And this is usually the point at which many of us stumble. 

Up until this point, we were usually given a clear and detailed road map on how to arrive at the destination. Take our future 
into our hands. Do decide on what’s important and what’s irrelevant, or a distraction. Learn to set compelling goals, those 
goals that have deeper meaning to you. It is the kind of goal that motivates you to grow and enable achievement that is 
fulfilling and rewarding. 

Identifying and setting life goals for yourself is one of the most life-changing things you can do and it must be a catalyst 
with the mind-set of establishing new habits. 

LIVING A PURPOSEFUL 
LIFE THROUGH 
GOAL SETTING
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FIRST: You want to get into a position to set compelling life goals for yourself. You must allow yourself to dream. Let there be 
no barriers. What are those things you most want to do? How do you achieve these? Do you have a bucket list? Jot them down 
and go for it!

THEN: Think about what you would do if the possibility of failure was completely removed from the equation. This works 
best when you chose important areas of your life to set life goals in, i.e. your body, mind, finances, family relationships, travel, 
being debt free, doing charity work, learning to sew, or freeing your spirit. These can be skills, learnings, projects and all kinds of 
achievements.

One of the most effective ways is to think about the success you desire. Visualise your endpoint as completed, see yourself 
achieving it, succeeding and celebrating the milestone achievement. Oftentimes we tend to be overwhelmed by a goal because it 
seems too big, too hard, too far, too heavy, just too much...but if we break it into smaller more manageable and more achievable 
tasks it makes it easier. 

Once you have completed the above, you will be ready to use one of the most effective methods of goal setting: The SMART goal 
method. The next few paragraphs explains what this is as well as practical examples. 

*Specific - What do you want to do? 
One might say ‘My goal is to be healthy’ However this isn’t specific enough. How do you plan on being healthy? Do you wish to 
pay more attention to your diet, or do you want start an exercise program? 

*Measurable - This is important so that you can identify your progress. 
It gives concrete evidence of getting closer to your goal. If you want to build a cabin, it might seem overwhelming...but if we break 
it down into the following more measurable steps: buy land, get wood, draw a plan, hire a builder, start building, add windows 
and doors, put up roof and then furnish...it becomes more achievable. The end result is that you’ve built a cabin but without the 
pressure of this huge project. 

*Attainable - Must be something that’s realistic & possible
A goal that is unattainable only serves to demotivate you. Whilst smaller goals that are realistic will help to propel you forward. 
If your goal is to complete your degree, and you have 14 modules to complete, saying that it will be done in a year is a nearly 
impossible feat. Spacing it out however, will make it more manageable and serve to help you stay focused. 

*Relevant - It should add value to your life
Is the goal you’ve set for yourself relevant to your life? Do you really want to be a famous Instagram influencer or do you just 
want to get stuff for free from new companies? Will it truly add value to your life? Many times people think the only goals worth 
setting are huge accomplishments that in this day social media needs to be ‘Gram worthy. But goals that are relevant can be as 
simple as finally sorting out the mess in the garage to going for those cooking lessons you’ve been putting off. Are these relevant 
to your life? Yes! 

*Time bound - Have a deadline
An important aspect to remember is when setting a goal for yourself, you MUST also give yourself a deadline, a time frame within 
which you will achieve this. If you don’t have a timeline, then one day becomes someday and someday becomes never. Learn to 
hold yourself accountable. Your timeline can be for a short term goal (6 -12 months) medium term (year - 5 years) or long term 
(anything longer) 

By setting goals you are giving yourself focus. You are motivating yourself to work through the difficulty because you know where 
you’re headed. When you don’t set goals for your life, daily, weekly, monthly or even lifetime goals, and your life is determined by 
the flow of the river. You can’t control it. The direction is always the same and you don’t actively choose where you’re heading. 
The best advantage of having goals is consciously choosing to create your own flow, your own path and being aware of what 
you want to achieve. It makes it easier to unplug from social media and other distractions to concentrate on your to-do list. It 
gives you strength to make the sacrifices to get to your endpoint. It is very important to formulate this plan positively. “Whatever 
you focus on, increases and manifests” - There is no such thing as a person who got lucky and became successful. Luck is 99 % 
preparation and 1% opportunity. Use goal setting as a first point in your preparation strategy. 

Remember that as you journey through life, your goals change. As you experience new things, 
your goals will venture in new directions. Irrespective of how your goals change, they will propel 
you forward and bring more meaning to your everyday.
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Just outside the Porsche headquarters 
in Stuttgart, Germany is the towering 
architecture of The Porsche Museum. 
The building is unique in it’s design and 
construction and is supported on three 
V-shaped columns. One knows one is 
being welcomed for a unique experience. 

One of the most spectacular car 
museums in the world, this spacious 
centre will be exhibiting  the special “50 
years of Porsche 917 - Colours of Speed“ 
collection until September 2019. The 
Porsche 917, which premiered at the 
Geneva Autoshow in 1969. Only one year 
later, Porsche achieved the first of in total 
19 overall victories at the world-famous 
24 hour race of Le Mans.

Our journey through the museum traces 
a select history of Porsche, it’s designs, 
achievements, its dynamism and vision. 

A tribute to excellence!

Porsche –
Colours of Speed
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B o o k  R e v i e w

Lean Launchpad expert, Steve Blank in his foreword to Diana 
Kanders book; “All in Startup- Launching a new idea when 

everything is on the line” says that this book is important for would 
be entrepreneurs to learn evidenced based entrepreneurship. 
He says Diane Kander helps readers understand the value of the 
lean approach by tying it to a memorable and engaging story.  

“This is a must read for anyone interested in launching a new 
product or business. All In Startup makes lean concepts more 
accessible through a simple but powerful allegory to which 
readers will easily relate. Diana Kander helps readers understand 
the value of the lean approach by tying it to a memorable story.” 
—Steve Blank, Lecturer, U.C. Berkeley, Stanford University, 
Columbia University and UCSF

This book does not elaborate on the “how” of evidence based 
entrepreneurship but instead explains the “why”. The story goes 
behind the scenes of a start-up and shows the challenges of 
the story’s protagonist, Owen Chase experiences as he battles 
through the establishment of a traditional business.  

If Owen Chase can’t find a way to turn his company around in 
the next nine days, he’ll be forced to shut it down and lay off 
all of his employees. He has incurred substantial debt and his 
marriage is on shaky ground.

Thom Ruhe, VP of Entrepreneurship at Kaufman Foundation 
says; “Stories are powerful teaching mechanisms because they 
engage more parts of our brain than traditional educational 
tools…That’s why I am so excited about Diane Kander’s use of 
a novel to teach modern entrepreneurship principles. It’s just 
brilliant.”  

Owen finds himself pondering this problem while advancing 
steadily as a contestant at the World Series of Poker. With the 
help of Samantha, a beautiful and mysterious mentor with a 
revolutionary approach to entrepreneurship, Owen’s journey as 
he competes in the poker championship becomes a lesson after 
lesson for the reader on the challenges Owen faces.

The book simply and clearly illustrates the process behind 
turning ideas into profitable businesses. The author uses the art 
of storytelling to focus on concepts that aspiring entrepreneurs 
must learn to inculcate in their own decision making. The story 
draws the reader in and the reader is emotionally involved as the 
story unfolds.

All In Startup is more than just a novel about eschewing 
temptation and fighting to save a company. It is a lifeline for 
entrepreneurs who are thinking about launching a new idea or 
for those who have already started but can’t seem to generate 
the traction they were expecting.

Having worked with many entrepreneurs at the Kaufman 
Foundation, Diana Kandars weaves Owens journey and story 
through her own experiences and the stories of hundreds of 
entrepreneurs’ case studies. 

There are four basic ideas that the book illustrates:
1. Start-ups are about finding customers and not building 
products.

2. The entrepreneur builds the most comprehensive version of 
his idea because he wants it to be perfect.

3. The entrepreneur brands his idea by developing a catchy 
name and logo. Thereafter, begins the process of marketing the 
product through a website and marketing materials to make it 
look professional.

4. He then goes out looking for customers and wins business 
and begins the process of improving his product and offering.

Entrepreneurs who achieve success in the new economy do 
so using a new “scientific method” of innovation. All In Startup 
demonstrates why four counterintuitive principles separate 
successful entrepreneurs from the wanna-preneurs who bounce 
from idea to idea, unable to generate real revenue.

You will likely get only one opportunity in your life to go “all in” 
in on an idea: to quit your job, talk your spouse into letting you 
drain the savings account, and follow your dream. All In Startup 
will prepare you for that “all in” moment and make sure that you 
push your chips into the middle only when the odds are in your 
favour.

“There is seldom a read that when you start it, you can’t put it 
down. Diana Kander has crafted such an experience that fuses 
an engaging story of choices, dilemmas, tradeoffs, and problems 
with the real-world experience of the entrepreneur. In a narrative 
that captures the culture and the spirit of an entrepreneur in a 
worthy tale of swagger, hustle and intuition, the reader will learn 
the lessons of the ‘all in’ entrepreneur and build a framework to 
approach their own entrepreneurial pathway. Before you know 
it, the lessons framed in the book become your own, to the 
extent that you will convince yourself you have always known 
them. I’ve concluded that anyone who thinks they may want to 
take a crack at founding a business should read All In Startup 
first.” —Ted Zoller, Director, Center for Entrepreneurial Studies, 
University of North Carolina, Chapel Hill

 This book holds the keys to significantly de-risking your idea so 
that your success appears almost lucky.

Join Owen and Sam for this one-of-a-kind journey that will 
set you on the right path for when it’s your turn to put 
everything on the line.

ALL IN STARTUP by Diana Kandars
“Not often enough is a business book so chock-full of 
intelligent advice and such a fun read.”
—John Jantsch, author of Duct Tape Marketing and Duct Tape Selling
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B o o k  R e v i e w

John Warrilow’s book “Built to Sell – Creating a Business that can Thrive without you” will help 
entrepreneurs and small business owners understand the need to build business that will stand 
the test of time and strive to maximise the business’s value. Such a business should be so 
professionally run that it could be marketable and sold off at the highest price to a competing line 
of buyers.

Not possible, you wonder? 
The author refers to this method of building value as an “options strategy” and not an “exit 
strategy”. The business owner must have as many choices or options when the time is ripe for 
him to decide the way forward. The idea for developing the business is to build systems and a 
team around the owner and creating a sellable entity.

Warrilow pens a narrative that readers can relate to; frustrations of managing cash flows, the 
constant calls from bank managers, the practice of taking on low margin business, delegation 
of responsibilities, hiring of sales personnel, negotiations with prospective suitors and agents, 
identifying serious buyers and the process of concluding the sale. 

Business owners will learn from the key character, Alex Stapleton as he is guided through the 
process by his mentor and friend, Ted Gordon.  Readers will enjoy their informal mentoring 
meets and at times the dialogue is sharp and witty.  Small entrepreneurs will understand Alex 
predicament as he is confronted with one crisis after another. 
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LET ’S LAUNCH YOUR BRAND

mosh@mediadynamix.co.za

Create a unique, professional 
logo for your business.
Complete with business 
card design and much more

The author’s extensive experience with entrepreneurs and mentors he channels his wisdom through the character of Ted 
Gordon.  Warrilow says;” We interviewed more than ten thousand business owners each year in an effort to delve deep inside 
their heads. I was lucky to have a few mentors who collectively make up the sage wisdom embodied in the character of Ted 
Gordon.”

The book is littered with advice in the guise of Ted’s Tips.  These are practical tips and relevant to many aspects of business. 
One can easily apply such tips to strategic management of a business. They are easy to understand and to the point.  Here 
is an example of one such tip;

 
Ted’s Tip #8:

“Two sales reps are always better than one.

Often competitive types, sales reps will try to outdo each other.

And having two on staff will prove to a buyer that you have a 

scalable sales model, not just one rep.”

For small businessmen who do not take time out of the business to do strategic reflection and review, there are persuasive 
arguments to break away and carry out the exercise. One needs time away to really make calculated decisions. Being 
involved in day to day operational issues clouds one’s judgement and strategy cannot be formulated in an objective manner. 
Alex is persuaded by his mentor to go away and strategise. This he did with benefit. 

“John Worrilow’s story gets business leaders to focus on a critical question:
If others wouldn’t pay a fortune for your business, do you have a business worth growing? This is 
essential reading for owners looking to build a valuable business.” Verne Harnish, best-selling author 
The Rockefeller Habits.” 

The book is well paced and the reader is kept engrossed as the plot unfolds.  Much of the illustrative arguments are scripted 
in effective and meaningful dialogue. The book does not become tedious and the lessons Alex learns are consolidated with 
tips and his reflections on what had to be actioned thereafter. He details these very appropriately and with specific clarity.

“When you start a business, it’s natural to dream of selling it one day. In fact, more than half of America’s 27 million business 
owners now say they want to sell their business in the next 10 years. You may want to retire, travel, cash out, or just sleep 
well at night knowing you could sell your business. Unfortunately, just 1 out of every 100 business owners is successful in 
selling their company each year. 

To sell your business you need to know: 
 � The 3 biggest mistakes business owners make when selling 
 � The 8 steps to creating a sellable company 
 � How to attract multiple strategic bidders for your business 
 � How to maximize your valuation and get the highest possible price for your business 
 � The secret to getting your cash up front and avoiding a lengthy earn out Built To Sell: Turn Your Business Into One You 

Can Sell will show you how to start, grow and profitably exit a business. “; Amazon.com
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We recognise a group of young matriculants from Roshnee Islamic School who competed  
in the Landrover 4x4 Competition at Warwick University in the picturesque town of 

Coventry in the United Kingdom. It was not only a trip of a lifetime but also an experience they 
cannot stop talking about.!

ROSHNEE ISLAMIC SCHOOL 
COMPETES INTERNATIONALLY!

Aptly called the Insomniacs Team they qualified for the finals after an intensive local challenge organised by Sangari 
Educational Solutions, official organisers –  and promoters of Technology and Science development in schools – of 
this competition in South Africa. Proudly South African, they walked off with the Special Judges Award.

After having won the National Competition in Johannesburg, these learners travelled 
to England to compete against twenty two other countries’. There were awards in 
different categories and the prestigious Judges Special Award was sought-after by all. 
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Helped by Mr. Kruger their team mentor, they conceptualised, 
engineered, presented and invested their time and energies in 
their prototype and fund raising activities.
 
The competition entailed three aspects: the creative design 
and painstaking construction of an electronic model vehicle, 
the audio-visual presentation of its components and electronic 
functions, the oral presentation of the stages of its evolution and, 
finally, the exposition of the financial plan to raise funds for the 
project before the obstacle track is attempted.

Their project had to meet challenges posed by an obstacle track. 
This included steep inclines, imitations ‘boulders’ according 
to scale, water-filled ‘bridges’ that would immerse the electric 
motor, parallel metal bars across a space suspended in the air 
that requires excellent traction and precise driving skills. 

The team had to build a 4x4 scale model according to their 
own 3-D design, including a unique steering mechanism and 
suspension that would be able to match the in-scale, three-way 
obstacle course set by Landrover technicians. The durability of 
the vehicle, as well as the skills of the driver, was paramount in 
determining the winner in this category. Apart from the main 
components of the car, electronic features such as the activation 
of lights when the car tilted more than 25 degrees, had to be 
built in and all chipboards and design of the towing bar capacity, 
had to be drawn and discussed in a verbal presentation at the 
‘pit display’. Replicas of all components had to be shown and 
arranged in order of the initial- and final development stages.

After having won the National Competition in Johannesburg, 
these learners travelled to England to compete against twenty 
two other countries’. There were awards in different categories 
and the prestigious Judges Special Award was sought-after by 
all. 

What tipped the scale for the Insomniacs Team, was 
the community project that teams had to initiate for the 
improvement of an activity to benefit society. The team decided 
on the eradication of illiteracy, which is posing a huge challenge 
in South Africa. They spent many hours with children of various 
ages in the Randvaal public library doing reading sessions, 
facilitating discussions and hosting a Bee-spelling competition. 

Over four days of competing, teams were visited by 
representatives of engineering companies who were looking for 
potential, talented young people to pursue a career in what would 
include programmes such as ACES (Autonomous Connected 
Electric and Shared Mobility) and STEAM (Science, Technology, 
Engineering, Art and Mathematics). All participating teams were, 
in fact, given the opportunity to be addressed by Landrover 
designers and technicians at Landrover / Jaguar’s Centre 
near London. They were also given the chance to experience 
Landrover’s real testing track in a Discovery vehicle. This track 
is similar to the ‘obstacle’ track that their scale models had to 
endure during the competion!

This whole experience has prompted Roshnee Islamic School to 
incorporate Fourth industrial revolution trends in future syllabi. 
It has been, a financially demanding exercise and the team had 
to explain how they raised funds from inception, visiting and 
approaching the Department of Education, parents and local 
businesses for financial contributions

Based on principal, Abdullah Sujee experience on this trip he 
hopes to set an example of how learners should look at future 
career options through hard work and planning. Technology and 
science careers beckon for the talented and he wants to make 
learners more aware of opportunities in these disciplines.  
    
The team enjoyed sightseeing in London, using the Mass transit 
system and experiencing meeting and engaging with young 
people from many countries.

Participants: Mr A.Sujee (principal), 
Mr C.J. Kruger (HOD/educator /
mentor), Suleiman Chamda (team 
leader), Abdool Sattar (PRO), Abbaas 
Thomas (IT programmer), Azhar Khan 
(manufacturing engineer).
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NEW 
OPPORTUNITIES 
FOR STUDENTS 
IN TURKEY

 A visit to the Talent for Biz Expo
by Shaakira Rahiman-Saleh

I visited the “TalentforBiz” Turkish Business expo recently. As a recent tourist I was 
intrigued by the country and thought this would be an opportune event to learn more 

about what Turkey had to offer beyond its warm hospitality, rich culture and history.

First off, Talent for BIZ was targeted at undergraduates or graduates, who “are going to 
attend, should be a student at a university or should have already gotten their bachelor 
degree.” So for this article bear in mind that opportunities are mainly aimed at the youth 
between twenty and thirty five year olds mostly in the Engineering, Scientific Research 
and Information Technology fields. Recruitment managers and specialists from Turkey 
conducted both presentations and face-to-face interviews with prospective candidates 
to be considered for the positions available.  Johannesburg was the last talent search 
stop for leading Turkish companies after visiting the major cities of Cologne, Tashkent 
and London.

Over a dozen Turkish organizations participated including Arcelik (Defy Appliances), 
Turkcell , Turkish Aerospace Industries Inc.(TUSAS)  and Turkish Airlines (THY)  to name 
a few. A full list can be viewed here www.talentforbiz.org

Attending a presentations by Tabip encapsulated the purpose for the initiative. (Tabip is an initiative 
of Academic and Scientific Cooperation Project of Turkey (TABIP) is a project realized by Yunus Emre 
Institutes hosted under the auspices of the Presidency of the Republic of Turkey and aims at enhancing 
Turkey’s international recognition in the academic field, introducing academic activities of Turkey and 
promoting academic and scientific cooperations.) The presenter said that “they are very aware about 
the growing unemployment rate in South Africa” and hoped to offer opportunities to young graduates 
as well as possible exchange students, collaborating with South Africa’s top universities. Something 
that I appreciated which Tabip encouraged was the use of their newly launched “Portal” which connects 
academia’, students and even company owners around the world to scientific developments, new 
technologies and projects - providing a hub to learn, incubate and share ideas across the science, 
engineering and research spheres. The Portal is www.tabip.global. 
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They were also recruiting for their “Point of Contact Fellowship 
Programme” (PoCFP) which grants ten fellowships per year 
globally. PoCFP offers a monthly allowance of 1000 euro’s, for 
a maximum period of 10 months and is renewable for doctoral 
or phD research students only. I would encourage readers who 
fit this profile to visit the same link where you can find more 
information on this as applications are open currently.

Another company talk I attended and worth mentioning is that 
of Turk Cell. I think a lot of South African businesses can learn 
not only from their advanced technology but human resource 
practices as well.

Technology: Turkcell is Turkey’s number one cellular network 
provider. It was evident that they provide much more than being 
just a cellular or data network. Turkcell appears to be miles 
ahead of any of our local South African networks in terms of 
development of technology apps and additional value added 
services. If you visit their website you will see their offering of the 
number of applications and benefits for very useful daily tasks; 
for example instead of apps such as Whatsapp they have “Beep”, 
Spotify is replaced by “Fizy” and something similar to Netflix is 
“TV Plus”. All these have been developed by Turkcell for their 
unique market. The HR Manager mentioned that this year they 
were expanding and looking for young graduates in South Africa 
particularly in the IT field to join their growing team of developers.  
For job opportunities check out kariyer.turkcell.com.tr this and 
seda.ozkanca@turkcell.com.tr  was the email given at the end of 
the presentation.

Human Resources- “Respect and Trust” were two key themes in 
their employee policy as well as a purposeful selection process 
with key performance measures and many incentives promoting 
career growth. What I appreciated the most from Turkcell’s HR 
Policy was the flexibility of working hours to accommodate 
people beyond the 8-5 traditional work life. They encouraged 
office rotation, mobile working opportunities, flexible working 
for mothers, part-time work as well as renewal leave over time. 
I believe this is something we can learn from as emerging 
businesses in South Africa. I was also impressed that besides 
annual monetary increases in salary or bonuses, the company 
was offering value in time and flexibility. These are great perks 
that could be beneficial and of high value to employees.

I also discovered that “Teach English in a Foreign Language” 
(TEFL) is high in demand in a country that is building and 
cementing relations with English speaking nations. According 
to Prospects.ac.uk: “The unemployment rate for the Turkeys 
82.7 million inhabitants reached 13.5% (South Africa currently at 
26.6%) in December 2018. The manufacturing, construction and 
the services sectors were the only sectors reporting any growth. 
Turkey’s top exports are vehicles and machinery (including 
computers), which brought in a combined total of around 
£32billion in 2018, while accounting for a quarter of all Turkish 
exports for the year. The capital city of Ankara, as well as the 
country’s employment and international relations hub Istanbul, 
are the focal points of Turkish business.” 

The qualitative feedback and reports on expats in Turkey generally 
indicate that they seem happy working in the country. English 
was frequently mentioned as a slight barrier due most of the 
population not speaking the language. However, it was mentioned  
that you can get by learning a few key phrases of Turkish and 
improve as you go along it is do-able. 

With many positives and possibilities above it is important, 
however, to bear in mind that just as South Africa is experiencing 
an economic crisis, the Turkish economy is also “facing a sharp 
slowdown due to a recent currency and debt crisis. Turkey is 
struggling to maintain its rapid expansion”. 

The proverbial “Grass is greener on the other side” comes to mind 
and one should always be cautious.  However, it is an opportunity 
for the young who could enjoy the taste of international business 
exposure and grow through grounding and business grooming 
in an internationally competitive emerging country. It will help 
develop skills and give exposure to best practices of leading 
Turkish multinationals willing to invest in South African youth.

A great local resource to use for further enquiries on Turkish 
culture, South African-Turkish relations and possible future 
opportunities is the Yusuf Emre Institute Cultural Centre based in 
Houghton Johannesburg. 

Technology has perfected the art of printing.
At Neon Printers we believe that quality service delivers quality products. 
Our innovative quest for the optimum solution has placed us in the 
forefront of leading-edge technologies.

MEDIADYNAMIX

www.neonprint.co.za
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... it is an opportunity for the young who could enjoy the taste of 
international business exposure and grow through grounding and 
business grooming in an internationally competitive emerging country.
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The Al-Fidaa White Door Centre is a victim support 
centre offering FREE counselling and referrals. Our 
24 hour Careline is our telephonic counselling service.

NOTEWORTHY CASES

CENTRE

The White Door Centre 239 Durban Rd
Korsten, Port Elizabeth.

Over 1900 victims sought assistance at our 
White Door Centre since its inception in 2013

White Door

A single mother of 2 
with a baby diagnosed 
with cancer. She has 
lost her job recently 
as she was unable to 
attend work and keep 
up with visiting her baby 
in hospital. She has no 
place to live and no 
family support.

A victim of severe 
domestic violence, 
spanning years, 
culminating in 
hospitalization after 
being beaten up by her 
husband. The severity 
of the abuse paralyzed 
the left side of her 
body.

A mother of 7 seeking 
assistance; victim and 
children are at risk 
from her husband, 
who physically assaults 
mother and children. The 
victim has had several 
miscarriages as a result 
of being beaten during 
pregnancy.

A minor female 
at a public school 
in our midst 
reported to her 
teacher that 
her uncle had 
molested her 
and her parents 
are not pressing 
charges.

DONATE TO THE WHITE DOOR CENTRE 
Account Name: White Door Centre Account
Account Number: 045569290 Bank: Standard Bank of South Africa Ltd
Branch Name: CLEARY PARK Branch Number: 024210
Reference as Zakaah/Lillah

 Standard Bank of South Africa Ltd

Hundreds of Muslim families suffer in the whirlwind of 
social ills of Gangsterism & Violence. 

Your Zakah or Lillah can change their destinies!
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www.plazaboard.co.za

Vereeniging
016 455 1285/6/7

Lenasia
011 321 1313  

Bloemfontein
051 447 8100

Randfontein
011 321 1312

Cape Town
021 593 0088

Klerksdorp
018 464 1295

Alberton
011 907 0735

Rustenburg
014 538 0378

JHB / Industria
011 473 0020

 supplying the largest range of
local and international

boards and fittings

and check out the latest
trend in homeware and décor
styling for the DIY enthusiast

or professional carpenter

Visit any of our
nationwide stores

We are South Africa's leading
Carpentry Board Specialists
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Universally hailed as the ‘the Godfather of Goan cuisine’, Chef Urbano Cruz do Rego, is also known as Chef Rego. Based at the 
Taj Holiday Village Resort & Spa, Goa India, he hails from Divar, a small island in Goa. He came to Mumbai at an early age in 
search of opportunities to become a professional footballer. However, after damaging his eardrum during practice Chef Rego 
turned to the culinary world to explore his talent.

Chef Rego was one of the brightest of the first batch of catering and management apprentices turned out by the Taj in the 
1970s, mentored by the legendary culinary genius Chef Miguel Arcanjo Mascarenhas who continues to remain his inspiration. 

In the earlier days when nobody had heard of Goan cooking except for the housewives of Goa, Chef Rego’s culinary lessons 
came from his home. His passion and love for cooking has helped him learn and explore Goan cuisine leading him to showcase 
it on international platforms. He has been dishing out classic Goan cuisine for well over fourty  years serving the who’s who of 
the world.

“My menu showcases the best of Goa with each dish telling a story and the tradition that follows with it offering the best sellers 
and all-time favourites. The offerings are based on the availability of the raw material as all the preparations are with fresh 
ingredients. Menu designing involves thorough research and study of the cuisine. Guest feedback is of utmost importance in 
the process of curating a menu.”; he says.

Chef Rego never compromises on the taste, hence he carries his own ingredients when he is traveling. The one thing that 
pleases him the most is to see empty plates returning to the kitchen sink, it gives him a sense of how well the guests have 
enjoyed their meal. 
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 �  Peel and devein the prawns, wash well and drain the water. 
 �  Add salt, lemon juice, turmeric powder, chopped onions, garlic, ginger and cashew nut paste, mix well and keep a side   

 for 10-15 minutes.
 �  Heat oil in a pan and add the prawns. Fry till it turns brown in colour.
 �  Add the remaining marinade and simmer.
 �  Add the coconut milk and cook till the texture thickens.
 �  Add fresh chopped coriander and mix well. 
 �  Check the seasoning and serve with spinach foogath mould.

Ingredients:
 �  Tiger Prawns (Large Size) - 4 nos
 �  Chopped Onions - 2  nos
 �  Finely Chopped Garlic - 1 tbsp 
 �  Finely Chopped Ginger - 1 tbsp 
 �  Green Chili Paste - 1 tbsp 
 �  Lemon Juice - 2 tbsp 
 �  Turmeric Powder - 1 tsp 
 �  Boiled Cashew Nut - 4 tbsp 
 �  Thick Coconut Milk - ½ cup 
 �  Chopped Coriander - 2 tbsp  
 �  Salt to Taste & Oil to Fry  

 � Wash the Lobster well in running water. Cut from the top lengthwise, only body not the head and devein. Remove the meat of the 
Lobster and cut it into large cubes, keep aside. 

 � Blanch the lobster cell with the head in hot water, drain it and dry the empty shell.
 � Marinate the cut lobster meat with salt, lemon juice, turmeric powder and roasted spice masala, mix well and keep aside.
 � Fry garlic, ginger and onions in a pan with olive oil till they turn brown in colour.
 � Add the marinated Lobster meat and continue to mix and fry.
 � Add palm Feni and flambé it.
 � Add coconut milk and cook till the mixture thickens.
 � Add fresh chopped coriander in the end.
 � Fill in the lobster shell with the cooked meat, serve with local vegetable foogath and Goan bread.

Ingredients:
 � Fresh Lobster - 1 no
 � Chopped Onions - 2 nos
 � Chopped Garlic - 6 nos
 � Chopped Ginger - 1 in size
 � Chopped Tomato - 1 nos
 � Roasted Spice Powder Masala - 1 tbsp
 � Turmeric Powder - 1 tsp
 � Lemon Juice - 1 tbsp
 � Fresh Thick Coconut Milk - ½ tea cup
 � Small Cubes of Capsicum - 2 tbsp
 � Goan Palm Feni - 3 tbsp
 � Finely Chopped Coriander - 2 tbsp
 � Salt to Taste 
 � Olive Oil to Fry Onions 

Source: Taj Hotels. https://www.tajdining.com
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“Every once in a while, a new technology, an old problem, and a big 
idea turn into an innovation.” Dean Kamen

The travel technology space is as exciting yet hard to keep up with.

Technology has positively disrupted our planning of travel bookings, our staying,  sight- seeing, shopping and even airline 
check-in and flight seating  when travelling for work or leisure. This has become fun and has rendered decision making easy 
and affordable through many apps available on the market.

Technology has taken corporate travel to another level. It has allowed the business traveler to explore in the limited time 
available the attractions of the visiting city. Admission tickets, bus routes, planning and selection becomes easier with the 
aid of technology and past visitor reviews. This enables ease and a greater sense of exploration of some leisure during a tight 
business schedule. This has resulted in the rise of a new class of elite travelers called the “Bleisure  Traveller”.

Stressed businessman look to balance or rather blend their business and leisure travel.  This allows for a bit of relaxation 
and fun infused in work life while away, adding value to the trip. This transformation of business travel has brought on a new 
generation of tech-savvy , app-wielding  executives . All from a smart pocket device quick decision making to allow flexibility 
of a little free time in the schedule. 

They have the latitude to surf the net looking for availability, looking for deals and suitability as reviewed by past visitors or 
travel bloggers. 

Trip Advisor, Booking.com, Travelstart and  Hotel.com are some of the popular travel apps used today.  There are language 
translation apps like Duolingo  and many magazine and  food apps to help along the visit.

Deborah Zanke, the spouse of a frequent business traveller, runs a blog called Tagalong Traveller, which includes tips to 
make the most of bleisure time. She says that bleisure trips, where she’s accompanied her husband, has strengthened their 
relationship and marriage.

“My husband travels about two weeks out of the month and before I started tagging along regularly, I sometimes felt 
resentful,” she says. “I envisioned that his business travel was like a vacation full of swish dinners and opulent living. In reality, 
it’s long days, hard work, and evenings in a hotel room responding to emails and catching up on work from the home office. 
Tagging along has eased his work stress and improved our relationship. Good places for bleisure travel will depend upon your 
interests.”(The Telegraph )

BIOMETRICS advancement will soon replace the need for physical identification at check-ins speeding the process at places 
like airports, hotels and event venue.

Imagine, entering a hotel where you are captured on camera , allowing you to enter your room keyless. Perhaps on arriving to 
your hotel by a driverless  car, you may also see an artificial intelligent personal assistant guide you to your room. 

Airlines and airports have and are looking into getting travellers checked in, transiting through security and boarded on the 
flights by use of Biometric identification. Facial recognition has become a popular way of identification. Now, this will make 
travel less cumbersome and easier. Hong Kong International airport have an e-Security gate powered by facial recognition 
technology cutting the time  through security.

If you are a frequent business traveler, embrace the technological advancements making business trips 
more fulfilling by becoming a BLEISURE!

 

Travel 
Technology

By Hawa Patel
@traveldiarierieswithH
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We will make it happenWe will make it happen
Tel: (011) 837 0006
Mobile: 082 444 2717
Email: wadee@fahmidawadee.co.za

One thing we always wanted to try
Was flying high in the sky.

Sitting in that very big bird
Will we be first, second, or third?

Flying through the night
We can see every place with their lights.

Forgetting all your fears
All your worries and tears

When coming back it was start of day
And there the clouds they lay

Without any stories or gloat
Wrapping around you like a coat

Soft, fluffy and white
Oh, what a sight!
Lying there with all its might
With the sun shining bright

There is never ever an end
Not even around every bend

It made me remember the beauty of all
Summer, winter, spring and fall

One lesson mother nature has shown me
There are always two sides of a story.
One side may be as sad as can be
But the other is full of glory.

THE VIEW FROM THE TOP
A poem by Martha Kruger
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IN 2017, AMIDST MUCH 
FANFARE, BMW LAUNCHED 
THE ALL-NEW 5 SERIES. 
WITH THE NEW MERCEDES-
BENZ E-CLASS STARTING 
TO TAKE CENTRE STAGE 
AND HARDCORE BMW 
AFICIONADOS EXPECTING 
ONLY THE BEST FROM THEIR 
BELOVED BRAND, THE NEW 5 
SERIES CERTAINLY HAD A LOT 
TO LIVE UP TO. BUT HAS IT 
DELIVERED?

REGULARS | MOTORING

To start with, the refreshed look has 
done away with the recognisable V 
on the bonnet from the BMW badge 
expanding out towards the windscreen. 
Instead, BMW have gone for a cleaner 
bonnet with accents on either side of 
the grill. This, together with the wider 
grill and redesigned headlights, gives 
the car a more muscular and elegant 
look. Gone are the round fog lights 
replaced by an elegant line of LED 
lights. In keeping with the new design, 
the twin round headlight surrounds 
have been replaced by a more angular 
version with an open top. Gone is the 
bonnet dropdown that included the grill 
and instead there is a more modern grill 
that is separated from the bonnet. 

The side view brings the 5 Series more 
in line with the prestigious 7 Series. This 
is thanks to the inclusion of a chrome-
covered vent placed just behind the 

front wheel at the bottom of the wheel 
arch. The door handles are also more 
sleek and angular. The infamous shark 
fin antenna on the roof remains but has 
been stretched to create a more refined 
look.

The rear end looks much sportier and 
less bulky. The rear lights have a new 
elegant LED design and are narrower 
than the previous version. The high-level 
rear reflectors have been moved down 
and the squared tail pipes give the car a 
much sportier appeal.

All this makes the car look much more 
modern, but the biggest changes are 
inside the vehicle.

To start, the entire dash display has 
been changed to an LED screen, 
which means just like the 7 Series, you 
can individualise the displays to your 
liking. This includes changes in dials 

BMW520D

ROSHGOLD NEWS
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depending on the drive mode selected. 
This goes from blue in economy mode 
to red for sport mode. In keeping with 
all new BMWs, the central screen 
mounted above the air vents does not 
have a cover above it, but it’s a rather 
slim design, making the dashboard look 
more airy and spacious. The air vents 
below have also been changed from 
small rectangular ones to larger ones 
that, together with the entertainment 
and ventilation controls, create an 
almost diamond-like look. What’s also 
new is that the wood inlays have now 
been included in the dashboard.

The addition of gesture control is also 
welcome, and although currently it is 
more of a gimmick, I can see many 
more gestures added in future. The 
best one though is the volume control: 
a circle of your finger increases or 
decreases the volume. The new seats 

have spine-like stitching down the 
seats which not only looks good but 
also makes the seats much more 
comfortable. The legroom front and rear 
has been improved, and so has the boot 
space.

The 2,0-litre diesel motor I tested 
had ample power for the weight of 
the car and fuel consumption was 
nothing more than impressive. The car 
never felt sluggish or lacking in ability, 
whether on the open road or doing 
short trips around town. The remote 
key impressed not only me but many 
a passer-by. It is rather large and also 
displays important info such as whether 
the car is locked and the fuel range left. 
But the main reason is the remote drive 
that the key allows. Although this is an 
optional extra, it is one I would gladly 
pay for. I am often parked in thanks to 
inconsiderate drivers, so you need to try 

ENGINE
TURBOCHARGED V8

POWER
140 KW

TORQUE
400 N.M

0–100 KM/H
7,6 SECONDS

PRICE 
FROM R564 423

and squeeze back into the driver seat. 
That is now a thing of the past … All 
you need to do is activate the key which 
then starts the car, and with a swipe of 
your finger on the screen of the key, the 
car reverses out of the tight parking bay 
and you can easily jump in and drive off. 
This can also be done when parking the 
car. 

On the whole BMW has not only 
reinvented the 5 Series into a modern, 
elegant, yet sporty sedan, but it has also 
raised the stakes with its technology 
and creature comforts. This has been 
done so well that it is not just a threat 
to the E-Class but also BMW’s own 7 
Series. This new 5 is definitely sheer 
driving pleasure. 

Article first appeared in Accounting SA

ROSHGOLD NEWS
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Announcing Jozi’s Fourth Annual Books and Blogs Festival 

 
“Where the journey begins…” 

 
When: Sunday, 28th July 2019 
Where: SBSM INDEPENDENT SCHOOL, Gate 2, 24 Salvia Street, Extension 3, Lenasia 
Time: 9h30 to 15h00 
Entrance Fee: R10  
 
The fourth annual Jozi Books and Blogs Festival will open on Sunday, July 28th, 2019, 10am at the Patidar Hall, 
SBSM School in Lenasia. This year we honour Author Fred Khumalo for his vast contribution to literature in 
South Africa and beyond.  
 
Jozisbbf2019 brings to you a theatre production of Whistle Stop in the Patidar Theatre at 12h30. Winner of the 
Standard Bank Silver Ovation Award and a PANSA New Writer’s Award, Whistle Stop is a love story like no 
other. Written by award winning author and actress Ameera Patel, Whistle Stop takes the audience on a 
rollercoaster ride through past, present, and future possible relationship dilemmas. If you have ever fallen in or 
out or even around love, this play for is for you.  
 
If you’d like to learn the skill of taking the perfect photo, join world famous photographer Xavier Saer in a 
Photography workshop. For the writers who want to know the process of writing and publishing, join Saaleha 
Idrees Bamjee as she unpacks all things writing with author Fiona Snyckers, author Raashida Khan, publisher 
Sarah Mc Gregor and Mukhtar Dharsey.  
 
For those who want to write children literature, artist Shameema Dharsey will describe the process of creating a 
book, with regards to illustration, studies, hints and tips. 
 
There is a full days’ programme for people of all ages and there are some amazing sessions to engage in: 
Join the grade 11/12 learners from Lenasia Muslim School and Al Aqsa School together with writer Suraya 
Dadoo  in conversation with award winning author Fred Khumalo regarding his historically acclaimed novel 
Dancing the Death Drill. The grade 6 learners from Lenasia Muslim School and Rauditul_Ilm Homeschool 
will discover what Nisa Qamar is up to in the second book of this series titled Nisa Qamar and the Rainbow 
Healer Society, penned by accomplished author Shafinaaz Hassim. And, the grade 3 learners from Aloe Ridge 
School and their facilitator Shahista Thokan (Silver Lining) will engage with Author Dharmisha Cvetkovic to 
discover why she had chosen a bee and rhino in this fabulous tale titled Geza and the Bee. 
 
Teens discover the dynamic profession of journalism with Ahmed Kajee, Ashraf Garda, Zaheerah Bham-
Ismail, Nelisiwe Msomi, Mahendra Raghunath and Hasina Kathrada.  
 
Jozisbbf2019 brings STEM sessions for the tweens, coding for teens, storytelling, puppet shows and craft 
making for the kids. 
 
There is something for everybody! Vegetarian food and beverages will be available from the school’s tuck-shop. 
Books and educational toys will be on sale in the SBSM school dining hall. Tickets can be bought at the gates on 
the day. Parking will be available in the neighbouring school grounds. 
 
For media interviews and enquiries contact: jozisbbf@gmail.com 
For the full programme: http://www.jozisbbf.co.za  
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Service providers of your choice
Competitive rates
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